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In-Store Communication — Key to Driving Sales

Attention — Is it noticed when shopping?
Interest — What does it say about the brand?
Motivation— Does it make you buy the brand?

Eye tracking adds objectivity and facilitates

the research process by providing
recordings that include the eye gaze point




lllustrates how consumers process EXACTLY
WHAT they see
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Exactly WHERE, WHEN and for HOW LONG

*Captures the respondent’s visual behavior
prior to when decision is made

*Generates Insights in how decisions are
made and how consumers categorize
products, brands and communication

*Captures natural and intuitive behavior

*Adds a higher level of insight on traditional
methodology and research

“Knowing what consumers see is a vital first-step to ensuring
marketing effectiveness. Eye tracking offers a unique method to

objectively measure consumers’ attention and spontaneous

responses to visual communication.”



Research Questions

What features on glasses does a shopper look at first?
What's the best way to set up a display?

What information helps a shopper?

How does a retailer attract and keep a shopper?
Converting a shopper to a buyer?

How do different people shop for eye wear?

What type of research do people do before they come in?
How can you integrate with online shopping?
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Tobii: The Global Leader in Eye Tracking

400 employees worldwide dedicated to eye tracking; 150 in R&D

Strong growth every year since inception in 2001: 60 MUSD revenue

Very strong leadership in the global eye tracking market

By far the most robust eye tracking technology optimized for consumer markets

Complete solutions spanning from hardware and software to full scale global eye tracking
consulting projects



THE MARKET IS LITTERED WITH POORLY CONCEIVED
DESIGNS



i

NO PULP

Tropicana

1
ORIGINAL

= ORIGINAL ORANG[
E ORANGE
(& JUNCE JUIE

100 j J
orange gy







JCPenney

Apr-10

JCPenney

May-11

Awareness 7
— 84

meﬂney

Mar.12

Awareness =

Source: E-Score Brand

Awareness

56




<hide <> Link to this page Add to Widget

Add to aStore [7] Share ~ [, Your Earnings Summary 7#" What's New m Discussion Boards : Settings

amazon

amazoncom
-

Sarah's Amazon.com

Hello, Sarah Perez. We have recommendations for you. (Not Sarah?)

i ¥ Today's Deals | Gifts & Wish Lists | Gift Cards

Save Up to 25% Off College Essentials

Your Digital tems = Your Account = Help

Unlimited Instant Videos >

MP3s & Cloud Player >
16 milion songs, play anywhere
Amazon Cloud Drive >
5 GB of free storage

Kindle >
Appstore for Android >

Get Checkbook for free today

Digital Games & Software )
Audible Audiobooks >

Books >

Movies, Music & Games >

Electronics & Computers )

Kindle

The Best-Selling e-Reader in the World

From S‘|-|4

» Order now

Your Lists

Zase®¥ Airport Mania 2
Available for Android on

amazonappstore  »learnmore

NEW COVERGIRL .
lashperfection™

Surround each lash for up
to 3X the volume.

BUY NOW

*vs. bare lashes

T

Wish

W, e T e e e e
€« - C [ www.amazon.com
All-New kindle paperwhite
ama;gge Barbara's Amazon.com = Todays Deals = GiftCards = Sell = Help From $119 »>Pre-order now
Shop by X Hello, Barbara Your 0
Department Search LAl Your Account~  Prime v -\.-.ICartv List v

Unlimited Instant Videos
MP3s & Cloud Player

20 milion songs, play anywhere

Amazon Cloud Drive
5 GB of free storage

Kindle
Appstore for Android

Get a premium app for free today
Digital Games & Software
Audible Audiobooks

Books

Movies, Music & Games
Electronics & Computers
Home, Garden & Tools
Beauty, Health & Grocery
Toys, Kids & Baby
Clothing, Shoes & Jewelry
Sports & Outdoors
Automotive & Industrial

? Full Store Directory

Instant Video MP3 Store Cloud Player Kindle Cloud Drive

All-New
kindle paperwhite

The best device for reading, period.

From 5119 >Pre-order now

Top 10 Funniest Reviews Back to School Clothes

OPRCES.

Kids' blazers, polos,
must-have supplies, and more.

Appstore Digital Games Audible
for Android & Software Audiobooks

Borrow Books for Free

>Shop Boys' Clothing
>Shop Girls' Clothing
> Shop Across Amazon

TEXTBOOKS
g® RENT, BUY, SELL » shopnow

GET A $50
AMAZON.COM GIFT
CARD WITH

THE PURCHASE
OF SELECT

INTEL-POWERED
PCs

LEARN MORE >

Copyright © 2013 Iotel Compseation

Advertisement )

Football Kickoff 2013

Gear up

for gameday

>Shop now




P&G STANDS OUT AS EXPERT IN USE OF EYE TRACKING FOR
PACKAGE AS WELL AS IN-STORE POS
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Completely New Package Shape, Brand Extension
Use Situation

HOW THE PODS STACK UP

Sales of unit-dose laundry products

Tide Pods
All Mighty Pacs
Tide Pods
Arm & Hammer

Ajax, Dynamo, Fab

0 20% 40 60 80 100%

TR B TRENDS IN LAUNDRY

Powder detergents have been losing ground to liquids for years, but in the past year,
unit volume and sales of liquids have also lallen as unlt dose products, led by Tide Pods,
came to market. In just seven hs of already had
more than a quarter of the sales and volume of powder, wh-ch is sinking even faster.

Total Laundry

Liquid detergent

Powder detergent | 311

Category sale down 2% ending June ,
P&G sales up! —and share up it dose

0 2 40 60 80 100%

SOURCE: SYMPHONYIRI, 52 WEEKS ENDED NOV. 4 FOR FOOD, DRUG, MASS, WALMART PLUS SELECT CLUB AND
DOLLAR STORES AND MILITARY OUTLETS



Once Objective Established....
= Visibility
= Communication

= Purchase Intent

= Consumer Perceptions



tobn

Eye Tracking
In Design
Research




Digital 3D Store Environments




Physical In-Store Environment




BRAND IS MASKED
METHODOLOGY SIMILAR FOR MANY STIMULI



Findings of the current study are provided on the following
slides. These results cover:

Visibility
Communication

Intent to purchase

Shopper perceptions

Actionable Insights

~ww.tobii.com




Study Results

Package Element Visual Attention: Results of analysis of overall attention to package

elements are provided below

Show

Neon

Show
Current

| OQI YC.9I00| ‘

NET WT 14 0Z (3969)

~
Element Reach Element Interest
Results Results

Package Element Reach
% of participants
fixating on element
Cheerios Branding 92.0% 91.5%
Food Shot 87.3% |  62.8%
Special Offer 61.0% 68.5%
Nutrition Information 42.6% 55.3%
“Whole Grain” Text 21.5% 31.2%

Heat Map Graphic: Long Fixations for Current —
Fixations greater than 500ms rendered.

Definition and interpretation of metrics are provided on
Appendix slide XX

Y& The Food Shot was viewed for significantly y longer on
Neon, while the NI was viewed for longer on Current (P <.

05) 22




Study Results

Flow of Visual Attention: Results of analysis of the visual path of consumers across package
elements are provided below.

Show &%‘" Wl;;g?e Gr. ~ Element Immediacy Element Revisit Rate
Neon First Ingrec : Results Results
Package Element Immediacy
Show . e
C Time to first fixation
_ L on each element
Neon
Cheerios Branding 0.6 sec 0.8 sec
Food Shot 1.6 sec 1.8 sec
Special Offer 2.6 sec 2.8 sec
Nutrition Information 3.6 sec 3.8 sec
“Whole Grain” Text 4.6 sec 4.8 sec
Definition and interpretation of metrics are provided on
Toasted Whole Grain Oat Cereol : Appendix slide XX
NET WT 14 0Z (3969)

Perceptual Flow: Order elements most
commonly viewed on Current
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Study Results

Standard Shopper Perception Items: Positive responses to standard likert response

items are provided below.

% positive response to standard likert items

O Current B Neon

100.0% ~91.5%

o7 93.7%
89.7% 92.3%

82.336.7%

78.6% o,
80.0% 788
64.2%66.5%
60.0%
40.0%
20.0%
0.0%

Familiar
Element Reach

Unique
Element Reach

Relevant
Element Reach

Appealing

Element Reach

Enticing

Element Reach

Element Reach During The

Following Likert ltem:

Figure 4: The chart above provides the % of positive
responses (Agree & Strongly Agree) to standard likert items.
See Appendix slide XX for a full table of results.

The package looks familiar to me.
Cheerios Branding @mﬁ &%ﬁ
Food Shot oo | Lo
Special Offer oo (ntads
Nutrition Information Lﬁﬁ Q@%
“Whole Grain” Text Lﬁﬁ Q@%
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USING GAZE INTERACTION IN-STORE TO DRIVE EXPERIENCE
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Tobii Gaze- Your Interface Re-defined

Open your eyes to a new way of communicating,
Interacting, playing and working

Eye gaze is a direct way of pointing that takes away the
intermediary step of moving the mouse cursor with a mouse
or a touchpad. And enables the computer to almost read

e your mind.
. Bi Select. Scroll. Pan. Zoom. Navigate. Experience.
Instant, Intuitive, Effortless, Amazing
“When the great history books of technology are written, the early 2000s may be
——r remembered as the Age of Human-Computer Interface Exploration... Tobii’s system

works perfectly, flawlessly, exhilaratingly with nothing but the awesome power of

your gaze — and the possibilities are limitless.” _, . —~.
Ehe New JJork Times
26



Design your own tablet kiosk




Bill of material (shrinking)

ECHNOLOGY EVOLUTION AND AMARKETS

| i

SMART-
PHONES
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TABLETS

WEARABLE
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#

SMART TVS

AUTOMOTIVE

MEDICAL

ASSISTIVE

ANALYSIS \

> Hardware / Form factor evolution
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THANK YOU!
BARBARA BARCLAY - TOBII TECHNOLOGY



